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Dovednosti

Narust vyznamu klicovych dovednosti mezi lety 2023 - 2027 dle globalniho setfeni firem (%)

® Cognitive skills @Engagement skills @ Ethics @ Management skills @ Physical abilities @ Self-efficacy @Technology skills ®Working with others

Creative thinking
Analytical thinking

Technological literacy

Curiosity and lifelong learning
Resilience, flexibility and agility
Systems thinking

Al and big data

Motivation and self-awareness
Talent management

Service orientation and customer service
Leadership and social influence
Empathy and active listening
Dependability and attention to detail
Resource management and operations
Networks and cybersecurity

Quality control

Design and user experience
Teaching and mentoring
Environmental stewardship
Programming

Marketing and media
Multi-lingualism

Reading, writing and mathematics
Global citizenship
Sensory-processing abilities

Manual dexterity, endurance and precision

Zdroj primarnich dat: World Economic Forum, The Future of Jobs Report 2023
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Al and Machine Learning Specialists
Sustainability Specialists

Business Intelligence Analysts
Information Security Analysts

FinTech Engineers

Data Analysts and Scientists

Robotics Engineers

Big Data Specialists

Agricultural Equipment Operators
Digital Transformation Specialists
Blockchain Developers

E-commerce Specialists

Digital Marketing and Strategy Specialists
Data Engineers

Commercial and Industrial Designers
Business Development Professionals
Devops Engineers

Database Architects

Process Automation Specialists
Software and Applications Developers

TIC


https://app.powerbi.com/groups/me/reports/6fa9fb5e-c4b5-4838-b08f-502eb07669dd/?pbi_source=PowerPoint

Neovlivnitelné trendy
v populaci (CZ vs. EU)

f BFrance (1.83 live births per woman)
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The lowest fertility rates were in:
“BMalta (1.13 births per woman)
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Bosnia and Herzegovina, Moldova, Tarkiye and Ukraine: data not available. =~ Administrative boundaries: © EuroGeographics © UN-FAO © Turkstat
Data are present for the other four candidate countries (Montenegro, North Cartography: Eurostat — IMAGE, 03/2023
Macedonia, Albania and Serbia).



Neovlivnitelné trendy
v populaci (CZ vs. EU)

Paodet fivé narozenych na jednu Zenu
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Uhrnna plodnost podle rozdéleni mezi mésty a venkovem, 2019
(potet Zivé narozenych na jednu Zenu)
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< PrevaZné méstské regiony ¥ Cstredni regiony w X Prevazné venkovské regiony ¥
Data jsou sefazena podle stfednich regiont. Malta: stfedni regiony nelze pouZit.

Source: Eurostat - vypocty na zékladé tabulky demo_r_fagec3 and demo_r_pjangrp3



Neovlivnitelné trendy
v populaci (CZ vs. EU)
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Neovlivnitelneé trendy
v populaci (CZ vs. EU)
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Udaje nejsou k dispozici za ostatni obany EU Zijici v Irsku (2016), na Malté a Kypru (2016-2020),
2Zdroj: Eurostat - pristup k datovému souboru
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Trendy v generaci X a Y v Evropeé

* Dobrovolna setrnost
* Work-life balance
« Potreba adaptace na klimatickou zmeénu

» Upozadéni prumyslu ve struktufe HDP ve prospéch sluzeb
a distancne vykonavatelnych praci

 Mligrace za lepsSimi zivotnimi podminkami jinde v EU



Generace Z - trendy

GEN Z (born between 1996 - 2010)

Gen Z is set to be an essential part of the workforce in the near future. Here is some

information about this young cohort and their expectations from the workplace.

Gen Z is estimated
A4 e \ DIGITAL NATIVES
to make up 20% g
of the _working N / i 52% are confident
i population by 2020. l— they have the technology
This generation has a deep =M= skillsemployers want

understanding of technology
and its potential to transform

how we work and live T71% are willing to be
= technology mentors to
53% prefer others
going toan
office versus VALUE HUMAN
working from
pond CONNECTION
' say social media can be a
82% ial media can b
valuable tool
e
\ 43% prefer
GEN Z& in-person
TECH NOLOGY communication
" with co-workers
80% aspire to work wth
cutting-edge technology 75% expect to
learn from peerson
91% say technology woul the job

influence job choice

Source: ‘The Gen Z effect’ Dell Technologies
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PRIORITIES HUNT TIES DREAM |

SHOW ‘EM BETTER OFF
7% 7004 53% 2%
Salary significantly If the salary were the Noteworthy: this

Gen Z has come of

~ age with frequent outranked all other same as an office job, generation was virtually
~ public shootings and benefits when applying Gen Zers would take untouched by the
other public safety to a job and 61% chose the freelance becatise Great Recession, with
threats. Notable: “earning a high salary” of the quality of life it 76% reporting that
“Diversity’ ranked last as how they define offers. 56% plan on their parents did not
as a workplace need, Success. holding an office job. lose their jobs
‘perhaps due to it's At approximately 60 million strong, Gen Z has surpassed

- general acceprance. Millennials as the world’s most populous generation. As
these digital natives come of age and enter the work force,
Canvas Blue has commissioned a study that investigates
OFFICE Y VINS their employment priorities to see how they work. COLLEGE WORK/LIFE
CULTURE GRIND EDUCATION BALANCE

" HAVE SOME FUN [ 9- 51 PLENTY G - S0 WORTH T BEING HAPPY
, = SUCCESS
72% 42% <V P ; _ 500 oy

~ Biggest measure of

Don't expect them to 54% believe that Happiness from a good
success is being happy stay late at work. Many college has prepared work-life balance i
(88%) and having a do not believe they them well for the trumps even a high 5
- good work-life balance need to work long ‘workforce and 75% salary. What's more, the I
- (72%). hours to get ahead. plan to pursue a career biggest trait of a good
in their major. boss for Gen Zers is
that she or he respects

their work hours.




Kreativita a exaktni védy

How to find the
right business
ideain7 steps
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Moderovana diskuze:

DOVEDNOSTI LIDI &
SPECIALIZACE UZEMI



Dekuji
za Vasi
pozornost.
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